
High-Volume Packages

Multiple job-postings package

Ads
Price
Price per ad

5x
$1,105
$221

10x
$2,080
$208

3-post package
$700*

Unlimited posting 
package
$2,500

*No agency commission, price is net.
**Discount in price has been included. 
15% offer does not apply.
Note: Web packages must be prepaid and are 
not refundable

EasyPost
Automate Your Job Postings.
The Chronicle can integrate with 
your job posting platform.

Online Packages Rate Card

INSTANTLY POST, MANAGE, AND TRACK YOUR JOB ADS.

Careers.Philanthropy.com

Online Packages

Online Enhancements

Basic job posting 
$260

Job posting plus
$413

Top job 
$150

Sponsored job
$75

Distribution 
Networks**
$199 per Network  
(Nonprofit Network)

Newsletter Ad Philanthropy Today

Frequency
Price
Job ad appearance

Daily
$200
1 day

All ads include a 30-day online job ad, with complimentary job categories for better search results.



Print Packages Rate Card 
Your print ad includes a 30-day online job posting on Careers.Philanthropy.com.  
All display ads also include a premium enhancements package.

Print Line Ads + Online
Line ad
$260, plus $1.45 per word

Line ad plus
$413, plus $1.45 per word

Full page
$5,626
10.25" × 13.5"
(260 × 343mm)

7/24 page
$1,864 
5” × 8”
(127 × 203mm)

2/3 page 
HORIZONTAL: 
$3,844
10.25" × 9"  
(260 × 229mm)
VERTICAL: 
$3,844
6.75” × 13.5”
(171 × 343mm)

1/4 page 
HORIZONTAL: 
$1,567
5" × 6.5"  
(127 × 165mm)
VERTICAL: 
$1,600 
3.375” × 10”
(86 × 254mm)

1/2 page
HORIZONTAL: 
$2,854 
10.25” × 6.5”  
(260 × 165mm)
VERTICAL: 
$2,953 
5” × 13.5”
(127 × 343mm)

5/16 page
$2,524 
6.75" × 8.5"
(171 × 224mm)

1/6 page
HORIZONTAL: 
$1,121.5 
4-Color +$200
5” × 4.25”
(127 × 108mm)
VERTICAL: 
$1,138 
4-Color +$200
3.375” × 6.5”
(86 × 165mm)

1/9 page
$874 
4-Color +$200
3.375” × 4.5”
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1/3 page
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5” × 9”  
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Print Boxed Ads + Online
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Chronicle sales 
representative for a 
quote today at  
202-466-1050.

4-Color
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4-Color
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4-Color
included

4-Color
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4-Color
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4-Color
included

4-Color
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 4-Color Included in all boxed ads ¼ page and above.

Print frequency  
discount package
Frequency 3x 6x 12x 24x

Print 
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Web Ad Job Posting Plus

Online Job Posting for 30 days on Philanthropy.com/jobs

Top Job placement for 7 days on the home page and section fronts of Philanthropy.com

Sponsored job listing for 30 days highlighted at the top of the job search results page 

Job metrics on your “Manage My Ads” dashboard

Anytime access to your job posting with review/editing tools

Secure and convenient credit card payment

Online Only Job Postings
Place your job ads in front of The Chronicle’s audience through digital channels to increase your 
engagement with readers who consume our online content, including hundreds of templates, tools, 
case studies, and other valuable resources.

Top Job Sponsored Job 



Print + Online Job Postings
For more than 20 years, readers have turned to The Chronicle of Philanthropy for the 
latest news, insights, and opportunities in the nonprofit industry. Accelerate your hiring 
with our print and online solutions to reach the most sought-after talent and advance your 
organization’s brand. Our readers spend an average of 48 minutes with our print edition, 
ensuring visibility and engagement for your advertisement.

Top Job 

Philanthropy Today

Print Line Ad

Print Standard Display Ad
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Director of Development 

To apply and review complete details regarding this position and all 

other openings, please visit our website at Jobs.ccm.edu   

CCM is committed to excellence through diversity, and as such we encourage applications from all people, 

including members of ethnic/racial minorities, from veterans, and from people with disabilities.

As a New Jersey First Act employer, employment appointments require establishment  

of a primary residence in New Jersey within one year unless an exemption is obtained.

of the CCM Foundation is responsible for administering the 

Foundation's annual fund and scholarship program as well as 

assisting in the development of CCM’s fundraising campaigns. 

The Director will also develop and administer a comprehensive 

donor stewardship program, assist in creating publications and 

communications to donors, prospect identification, major gifts 

solicitations, special events support and other fundraising 

activities. Five years' fundraising experience (preferably in 

higher education) and a bachelor's degree are required. Master's 

degree preferred.

DIRECTOR OF 
CAPITAL CAMPAIGN

Manhattan College is an independent 
Catholic coeducational institution in the 
Lasallian tradition. We expect our faculty, 
administration, and staff to be knowledgeable 
about our mission and to make a positive 
contribution to that mission.

Manhattan College seeks an experienced, innovative senior development 
professional to lead and manage the largest Capital Campaign in the history of 
the college.

Duties: Reporting to the Vice President of Advancement, the Director of 
Capital Campaign will be an experienced fundraiser who will be responsible for 
formulating, planning and tracking all campaign activities; manage operations as 
well as supervise a staff of campaign professionals; will interact with President, 
Board of Trustees; alumni, administration, faculty and Director of Development.

Qualifi cations: Bachelor’s degree required, advanced degree preferred; 5-10 
years of leadership in development required. Superior communication skills and prior 
capital campaign experience highly desired. Higher education experience a plus.

If you are interested in this position, please email a cover 
letter, resume, a list of three job related references and salary 
requirements to Vicki Cowan, Director/Human Resources at:            

HumanResources@Manhattan.edu
with “Director Capital Campaign” in the subject fi eld.

Manhattan College welcomes applications from women, members of minority groups 
and those attracted to a college with a Catholic identity. An AA/EO Employer M/F/D/V.

Northeastern Vermont Regional Hospital is located in Vermont’s 
Northeast Kingdom – a region known for its rural charm, unspoiled 
beauty and four season recreational activities. If you are interested 
in the balanced lifestyle that a peaceful Vermont setting, outdoor 
activities, and a challenging career at a high-quality healthcare 
facility can offer, please consider our current opening:

Director of Development is responsible for working with the Senior 
Management team and the Board of Trustees to develop fund 
raising priorities and strategies.  The Director of Development 
designs, implements, and manages development programs which 
include capital campaign management, annual giving, grant 
writing, planned giving and special projects.  This candidate will 
have excellent organizational, interpersonal, written and verbal 
communication skills and build relationships within the community, 
maintain stewardship with established donors, coordinate staffi ng 
of the Development Committee and Nominating Committee of 
the Board and work towards developing a culture of philanthropy.  
The Director of Development ensures that hospital development 
strategies, along with internal and external communications, 
represent the hospital as progressive, high quality, and community 
oriented.  The Director of Development reports to the CEO and 
interacts with board members, senior management, department 
managers, and medical and staff employees across all 
departments.  

Qualifi ed candidates will have a Bachelor’s degree in public 
relations/journalism or a closely related fi eld and a minimum of 5 
years in a development role.  This opportunity offers competitive 
wages and excellent benefi t package.  NVRH is an EOE.  If 
interested in this position, please apply through our website at:  
http://www.nvrh.org/right.php/pid/7/sid/53  

For more information about Northeastern Vermont Regional 
Hospital, please visit:  www.nvrh.org

Northeastern Vermont Regional Hospital is located in Vermont’s 

Director of Development

The Office of College Advancement at Marist College invites
applications for an Assistant/Associate Vice President of
Development to work in close partnership with the Vice President
for College Advancement. As a member of the division’s senior
management team, the person in this role will lead and execute a
comprehensive plan to maximize the success of all front-line
fundraising units including annual giving, leadership gifts, planned
giving, and foundation and government relations.  This individual
will also actively manage a personal portfolio of leadership and
principal gift prospects and secure significant philanthropic
resources for top institutional fundraising priorities.

The successful candidate will be a senior development professional
with 10 or more years of progressively responsible experience in
higher education development, and a proven track record of
fundraising success. Bachelor’s degree required, advanced degree
preferred.

The Campus
Marist College is an independent and comprehensive liberal arts
institution located in New York's historic Hudson River Valley.
Situated on 210 acres overlooking the Hudson River, it enrolls 4,787
traditional undergraduate, 799 full- and part-time graduate and 543
continuing education students. Marist also has a branch campus in
Florence, Italy, and extension sites throughout New York. Marist has
been recognized for excellence by U.S. News & World Report,
TIME Magazine, The Princeton Review's The Best 376 Colleges,
and Barron's Best Buys in College Education and is noted for being
a pioneer in the area of online degree programs.

To learn more or to apply, please visit  
http://jobs.marist.edu 

Only online applications are accepted.

ASSISTANT/ASSOCIATE 
VICE PRESIDENT OF DEVELOPMENT

Marist College is strongly committed to the principle of diversity and is especially interested in
receiving applications from members of ethnic and racial minority groups, women, persons with

disabilities, veterans, and persons from other under-represented groups.

AN EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER

MAKE A DIFFERENCE IN YOUR CAREER AT UC RIVERSIDE

UC Riverside Office of University Advancement  •  Jan Wildman: 951-827-5636  jan.wildman@ucr.edu

For more info on these and future employment opportunities, please visit jobs.ucr.edu

UC Riverside is a national leader in providing broad access 
to high quality education and research. UCR has the most 

diverse student population of any U.S. research institution, 
and is seeking highly qualified, talented candidates from a 

wide range of backgrounds for advancement positions.

Senior Director of Development, UCR Bourns College of Engineering

Director of Development, UCR Graduate School of Education

Director of Development, UCR School of Business Administration
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Development: Prison University 
Project at San Quentin State Prison is 
seeking a Development Director. For 
a complete job description, see: http://
www.prisonuniversityproject.org.

Directof of Gift Planning:The Com-
munity Foundation for Southern Ar-
izona, based in Tucson and in its 35th 
year of operation, seeks a Director of 
Gift Planning. This FT salaried ex-
empt position requires several years 
experience in working with profes-
sional advisors and their clients to es-
tablish legacy gifts including CRTs, 
CGAs and other gift instruments. 
This position reports to the Vice Pres-
ident of Development & Donor Ser-
vices. Salary will be commensurate 
with experience. Submit applications 
by June 15, 2015 via email to ckunz@
cfsaz.org. No phone inquiries.

The Salvation Army Naples Regional 
Coordinate seeks an experienced 
Director of Development.  

Email your resume and cover 
letter to Penny_Downer@uss.
salvationarmy.org.

For more information about our 
organization, please visit  http://www.
salvationarmyflorida.org/naples/jobs

The Jim Joseph Foundation, dedicated to supporting Jewish education, is 
seeking an experienced Program Offi cer. Established in 2006, the Foundation 
is committed to a sustained program of grantmaking in pursuit of a vision 
that leads to ever-increasing numbers of young Jews engaged in ongoing 
Jewish learning and choosing to live vibrant Jewish lives. The Foundation 
manages one billion dollars of assets. It uses all of its resources to foster 
compelling, effective Jewish learning for young Jews in the United States.

The ideal candidate will have previous grantmaking experience with strong 
analytical skills and the ability to work in a close, relational way with 
grantees and technical experts. 

Job Summary
The Program Offi cer continuously scans and studies the fi eld of education 
of Jewish youth and young adults in the United States to identify promising 
grant opportunities. This position actively manages a portfolio of grants, 
and assists prospective grantees throughout the Foundation’s grantmaking 
process. 

Responsibilities include: 
• Investigating potential grantees
• Evaluating invited grant request
• Communicating with grantees on a timely and effective basis, seeking   
 and providing information necessary to support the effi cacy and   
 effectiveness of the Foundation’s philanthropy
• Interfacing with grantees, evaluators, and technical assistance   
 providers in assessing progress and performance of organizations   
 receiving Foundation grants

Qualifi cations
• 4+ years Foundation/grantmaking experience
• Advanced degree
• Excellent working knowledge of organized Jewish community
• Awareness of new and ongoing forums of Jewish communal expression
• Clear trajectory of life-long Jewish learning
• Strong analytical skills
• Demonstrated profi ciency in verbal and written communication 
• Profi cient use of offi ce technologies

Compensation:  Competitive compensation and benefi ts package

This is a full-time, San Francisco-based position.

To apply, please send résumé to dcronan@jimjosephfoundation.org

PROGRAM OFFICER

The Jim Joseph Foundation, dedicated to supporting Jewish education, is 
seeking an experienced Program Offi cer. Established in 2006, the Foundation 
is committed to a sustained program of grantmaking in pursuit of a vision 
that leads to ever-increasing numbers of young Jews engaged in ongoing 
Jewish learning and choosing to live vibrant Jewish lives. The Foundation 
manages one billion dollars of assets. It uses all of its resources to foster 
compelling, effective Jewish learning for young Jews in the United States.

The ideal candidate will have previous grantmaking experience with strong 
analytical skills and the ability to work in a close, relational way with 
grantees and technical experts. 

Job Summary
The Program Offi cer continuously scans and studies the fi eld of education 
of Jewish youth and young adults in the United States to identify promising 
grant opportunities. This position actively manages a portfolio of grants, 
and assists prospective grantees throughout the Foundation’s grantmaking 
process. 

Responsibilities include: 
• Investigating potential grantees
• Evaluating invited grant request
• Communicating with grantees on a timely and effective basis, seeking   
 and providing information necessary to support the effi cacy and   
 effectiveness of the Foundation’s philanthropy
• Interfacing with grantees, evaluators, and technical assistance   
 providers in assessing progress and performance of organizations   
 receiving Foundation grants

Qualifi cations
• 4+ years Foundation/grantmaking experience
• Advanced degree
• Excellent working knowledge of organized Jewish community
• Awareness of new and ongoing forums of Jewish communal expression
• Clear trajectory of life-long Jewish learning
• Strong analytical skills
• Demonstrated profi ciency in verbal and written communication 
• Profi cient use of offi ce technologies

Compensation:  Competitive compensation and benefi ts package

This is a full-time, San Francisco-based position.

To apply, please send résumé to dcronan@jimjosephfoundation.org

PROGRAM OFFICER

It’s even  
easier to hire  
the right candidate

Careers.Philanthropy.com
INSTANT POSTING     ROI METRICS      EXPANDED NETWORKS

If you have multiple open positions, call us for  
a discounted package at (202) 466-1230

Coming in July 
The Resilient Nonprofit:  
New Approaches to Dealing with the 
Economy’s Roller Coaster 

Job Ads Deadline:  
Thursday, June 25th

UPCOMING ISSUE
Place your job ads in the issue that features 
exclusive trends and insights for nonprofit 
leaders.

Don’t miss the opportunity to increase the 
visibility of your job ads and attract top talent. 
With The Chronicle’s exclusive Nonprofit Network, 
you’ll receive additional visibility through seven 
targeted job sites for nonprofit professionals.

To place your job ad contact us at: (202) 466-1230  |  jobs@philanthropy.com

EXPAND YOUR REACH ON 7 
NONPROFIT NETWORK SITES.

63,000
Print and digital  
readers per issue

Nearly 40%
are fundraising and 

development professionals

226,000
Unique monthly visitors 

on Philanthropy.comReach the largest audience in the nonprofit world
Philanthropy.com

THE CHRONICLE OF PHILANTHROPY Fundraising/Executive June 2015   53

Director of Development 

To apply and review complete details regarding this position and all 

other openings, please visit our website at Jobs.ccm.edu   

CCM is committed to excellence through diversity, and as such we encourage applications from all people, 

including members of ethnic/racial minorities, from veterans, and from people with disabilities.

As a New Jersey First Act employer, employment appointments require establishment  

of a primary residence in New Jersey within one year unless an exemption is obtained.

of the CCM Foundation is responsible for administering the 

Foundation's annual fund and scholarship program as well as 

assisting in the development of CCM’s fundraising campaigns. 

The Director will also develop and administer a comprehensive 

donor stewardship program, assist in creating publications and 

communications to donors, prospect identification, major gifts 

solicitations, special events support and other fundraising 

activities. Five years' fundraising experience (preferably in 

higher education) and a bachelor's degree are required. Master's 

degree preferred.

DIRECTOR OF 
CAPITAL CAMPAIGN

Manhattan College is an independent 
Catholic coeducational institution in the 
Lasallian tradition. We expect our faculty, 
administration, and staff to be knowledgeable 
about our mission and to make a positive 
contribution to that mission.

Manhattan College seeks an experienced, innovative senior development 
professional to lead and manage the largest Capital Campaign in the history of 
the college.

Duties: Reporting to the Vice President of Advancement, the Director of 
Capital Campaign will be an experienced fundraiser who will be responsible for 
formulating, planning and tracking all campaign activities; manage operations as 
well as supervise a staff of campaign professionals; will interact with President, 
Board of Trustees; alumni, administration, faculty and Director of Development.

Qualifi cations: Bachelor’s degree required, advanced degree preferred; 5-10 
years of leadership in development required. Superior communication skills and prior 
capital campaign experience highly desired. Higher education experience a plus.

If you are interested in this position, please email a cover 
letter, resume, a list of three job related references and salary 
requirements to Vicki Cowan, Director/Human Resources at:            

HumanResources@Manhattan.edu
with “Director Capital Campaign” in the subject fi eld.

Manhattan College welcomes applications from women, members of minority groups 
and those attracted to a college with a Catholic identity. An AA/EO Employer M/F/D/V.

Northeastern Vermont Regional Hospital is located in Vermont’s 
Northeast Kingdom – a region known for its rural charm, unspoiled 
beauty and four season recreational activities. If you are interested 
in the balanced lifestyle that a peaceful Vermont setting, outdoor 
activities, and a challenging career at a high-quality healthcare 
facility can offer, please consider our current opening:

Director of Development is responsible for working with the Senior 
Management team and the Board of Trustees to develop fund 
raising priorities and strategies.  The Director of Development 
designs, implements, and manages development programs which 
include capital campaign management, annual giving, grant 
writing, planned giving and special projects.  This candidate will 
have excellent organizational, interpersonal, written and verbal 
communication skills and build relationships within the community, 
maintain stewardship with established donors, coordinate staffi ng 
of the Development Committee and Nominating Committee of 
the Board and work towards developing a culture of philanthropy.  
The Director of Development ensures that hospital development 
strategies, along with internal and external communications, 
represent the hospital as progressive, high quality, and community 
oriented.  The Director of Development reports to the CEO and 
interacts with board members, senior management, department 
managers, and medical and staff employees across all 
departments.  

Qualifi ed candidates will have a Bachelor’s degree in public 
relations/journalism or a closely related fi eld and a minimum of 5 
years in a development role.  This opportunity offers competitive 
wages and excellent benefi t package.  NVRH is an EOE.  If 
interested in this position, please apply through our website at:  
http://www.nvrh.org/right.php/pid/7/sid/53  

For more information about Northeastern Vermont Regional 
Hospital, please visit:  www.nvrh.org

Northeastern Vermont Regional Hospital is located in Vermont’s 

Director of Development

The Office of College Advancement at Marist College invites
applications for an Assistant/Associate Vice President of
Development to work in close partnership with the Vice President
for College Advancement. As a member of the division’s senior
management team, the person in this role will lead and execute a
comprehensive plan to maximize the success of all front-line
fundraising units including annual giving, leadership gifts, planned
giving, and foundation and government relations.  This individual
will also actively manage a personal portfolio of leadership and
principal gift prospects and secure significant philanthropic
resources for top institutional fundraising priorities.

The successful candidate will be a senior development professional
with 10 or more years of progressively responsible experience in
higher education development, and a proven track record of
fundraising success. Bachelor’s degree required, advanced degree
preferred.

The Campus
Marist College is an independent and comprehensive liberal arts
institution located in New York's historic Hudson River Valley.
Situated on 210 acres overlooking the Hudson River, it enrolls 4,787
traditional undergraduate, 799 full- and part-time graduate and 543
continuing education students. Marist also has a branch campus in
Florence, Italy, and extension sites throughout New York. Marist has
been recognized for excellence by U.S. News & World Report,
TIME Magazine, The Princeton Review's The Best 376 Colleges,
and Barron's Best Buys in College Education and is noted for being
a pioneer in the area of online degree programs.

To learn more or to apply, please visit  
http://jobs.marist.edu 

Only online applications are accepted.

ASSISTANT/ASSOCIATE 
VICE PRESIDENT OF DEVELOPMENT

Marist College is strongly committed to the principle of diversity and is especially interested in
receiving applications from members of ethnic and racial minority groups, women, persons with

disabilities, veterans, and persons from other under-represented groups.

AN EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER

MAKE A DIFFERENCE IN YOUR CAREER AT UC RIVERSIDE

UC Riverside Office of University Advancement  •  Jan Wildman: 951-827-5636  jan.wildman@ucr.edu

For more info on these and future employment opportunities, please visit jobs.ucr.edu

UC Riverside is a national leader in providing broad access 
to high quality education and research. UCR has the most 

diverse student population of any U.S. research institution, 
and is seeking highly qualified, talented candidates from a 

wide range of backgrounds for advancement positions.

Senior Director of Development, UCR Bourns College of Engineering

Director of Development, UCR Graduate School of Education

Director of Development, UCR School of Business Administration
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Development: Prison University 
Project at San Quentin State Prison is 
seeking a Development Director. For 
a complete job description, see: http://
www.prisonuniversityproject.org.

Directof of Gift Planning:The Com-
munity Foundation for Southern Ar-
izona, based in Tucson and in its 35th 
year of operation, seeks a Director of 
Gift Planning. This FT salaried ex-
empt position requires several years 
experience in working with profes-
sional advisors and their clients to es-
tablish legacy gifts including CRTs, 
CGAs and other gift instruments. 
This position reports to the Vice Pres-
ident of Development & Donor Ser-
vices. Salary will be commensurate 
with experience. Submit applications 
by June 15, 2015 via email to ckunz@
cfsaz.org. No phone inquiries.

The Salvation Army Naples Regional 
Coordinate seeks an experienced 
Director of Development.  

Email your resume and cover 
letter to Penny_Downer@uss.
salvationarmy.org.

For more information about our 
organization, please visit  http://www.
salvationarmyflorida.org/naples/jobs

The Jim Joseph Foundation, dedicated to supporting Jewish education, is 
seeking an experienced Program Offi cer. Established in 2006, the Foundation 
is committed to a sustained program of grantmaking in pursuit of a vision 
that leads to ever-increasing numbers of young Jews engaged in ongoing 
Jewish learning and choosing to live vibrant Jewish lives. The Foundation 
manages one billion dollars of assets. It uses all of its resources to foster 
compelling, effective Jewish learning for young Jews in the United States.

The ideal candidate will have previous grantmaking experience with strong 
analytical skills and the ability to work in a close, relational way with 
grantees and technical experts. 

Job Summary
The Program Offi cer continuously scans and studies the fi eld of education 
of Jewish youth and young adults in the United States to identify promising 
grant opportunities. This position actively manages a portfolio of grants, 
and assists prospective grantees throughout the Foundation’s grantmaking 
process. 

Responsibilities include: 
• Investigating potential grantees
• Evaluating invited grant request
• Communicating with grantees on a timely and effective basis, seeking   
 and providing information necessary to support the effi cacy and   
 effectiveness of the Foundation’s philanthropy
• Interfacing with grantees, evaluators, and technical assistance   
 providers in assessing progress and performance of organizations   
 receiving Foundation grants

Qualifi cations
• 4+ years Foundation/grantmaking experience
• Advanced degree
• Excellent working knowledge of organized Jewish community
• Awareness of new and ongoing forums of Jewish communal expression
• Clear trajectory of life-long Jewish learning
• Strong analytical skills
• Demonstrated profi ciency in verbal and written communication 
• Profi cient use of offi ce technologies

Compensation:  Competitive compensation and benefi ts package

This is a full-time, San Francisco-based position.

To apply, please send résumé to dcronan@jimjosephfoundation.org

PROGRAM OFFICER

The Jim Joseph Foundation, dedicated to supporting Jewish education, is 
seeking an experienced Program Offi cer. Established in 2006, the Foundation 
is committed to a sustained program of grantmaking in pursuit of a vision 
that leads to ever-increasing numbers of young Jews engaged in ongoing 
Jewish learning and choosing to live vibrant Jewish lives. The Foundation 
manages one billion dollars of assets. It uses all of its resources to foster 
compelling, effective Jewish learning for young Jews in the United States.

The ideal candidate will have previous grantmaking experience with strong 
analytical skills and the ability to work in a close, relational way with 
grantees and technical experts. 

Job Summary
The Program Offi cer continuously scans and studies the fi eld of education 
of Jewish youth and young adults in the United States to identify promising 
grant opportunities. This position actively manages a portfolio of grants, 
and assists prospective grantees throughout the Foundation’s grantmaking 
process. 

Responsibilities include: 
• Investigating potential grantees
• Evaluating invited grant request
• Communicating with grantees on a timely and effective basis, seeking   
 and providing information necessary to support the effi cacy and   
 effectiveness of the Foundation’s philanthropy
• Interfacing with grantees, evaluators, and technical assistance   
 providers in assessing progress and performance of organizations   
 receiving Foundation grants

Qualifi cations
• 4+ years Foundation/grantmaking experience
• Advanced degree
• Excellent working knowledge of organized Jewish community
• Awareness of new and ongoing forums of Jewish communal expression
• Clear trajectory of life-long Jewish learning
• Strong analytical skills
• Demonstrated profi ciency in verbal and written communication 
• Profi cient use of offi ce technologies

Compensation:  Competitive compensation and benefi ts package

This is a full-time, San Francisco-based position.

To apply, please send résumé to dcronan@jimjosephfoundation.org

PROGRAM OFFICER

It’s even  
easier to hire  
the right candidate

Careers.Philanthropy.com
INSTANT POSTING     ROI METRICS      EXPANDED NETWORKS

If you have multiple open positions, call us for  
a discounted package at (202) 466-1230

Coming in July 
The Resilient Nonprofit:  
New Approaches to Dealing with the 
Economy’s Roller Coaster 

Job Ads Deadline:  
Thursday, June 25th

UPCOMING ISSUE
Place your job ads in the issue that features 
exclusive trends and insights for nonprofit 
leaders.

Don’t miss the opportunity to increase the 
visibility of your job ads and attract top talent. 
With The Chronicle’s exclusive Nonprofit Network, 
you’ll receive additional visibility through seven 
targeted job sites for nonprofit professionals.

To place your job ad contact us at: (202) 466-1230  |  jobs@philanthropy.com

EXPAND YOUR REACH ON 7 
NONPROFIT NETWORK SITES.

63,000
Print and digital  
readers per issue

Nearly 40%
are fundraising and 

development professionals

226,000
Unique monthly visitors 

on Philanthropy.comReach the largest audience in the nonprofit world
Philanthropy.com

Sponsored Job 

Line Ad
Line  

Ad Plus
Standard 

Display Ad
Premium 

Display Ad

Print ad with premium placement in The Chronicle of Philanthropy      

Logos, graphics, and optional color to ensure your print ad stands out   

Top job placement for 7 days on the home page  
and section fronts of Philanthropy.com   

Sponsored job listing for 30 days highlighted at  
the top of the job search results page   

Philanthropy Today our daily newsletter with 74,000+ subscribers from 
nonprofit organizations and advancement departments  

Job metrics on your “Manage My Ads” dashboard     



Online Enhancements
Get the most out of your job ads with  
The Chronicle of Philanthropy. When 
you place an ad, you’ll be able to take 
advantage of our online enhancement 
option for more visibility and better results.

Nonprofit Network
Must be purchased with a print line ad  
or display ad, or online job posting.

Newsletters
Showcase your job posting, and be seen 
by more than 74,000 subscribers* to 
Philanthropy Today, The Chronicle of 
Philanthropy’s daily newsletter. Readers 
opt-in to receive newsletters, resulting in 
an average open rate of 39%*. With such 
active and engaged readers, your job ad 
will get noticed.

Premium Packages and 
Enhancements
Hiring a first-class workforce doesn’t happen overnight. As a valuable partner, The Chronicle of 
Philanthropy can help you meet your long-term recruitment goals. With our online packages, 
you’ll gain additional advertising options and visibility at a discounted rate.

3-Ad Web Package
Buy three 30-day job ads 
and save money. Use 
your online job postings 
anytime within 12 
months.

Multiple  
Job-Postings Package
Create your own package 
of job postings, starting 
at 10 ads (at a discount). 

Job posting on Philanthropy.com/jobs

Job posting on Philanthropy.com/jobs

*Source: November 2016, Internal data
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x 3



2019 Publishing Calendar

January
The Growth of Mission Investing –
and What’s Getting in the Way
Job Ad Deadline: Friday, December 14
Bonus Distribution: N/A

February
Philanthropy 50: America’s Most 
Generous Donors
Job Ad Deadline: Friday, February 6
Bonus Distribution: Direct Marketing 
Association, Washington Nonprofit 
Conference; Peer2Peer Professional Forum 
Annual Conference

March
A.I. Reaches the Development 
Office	
Job Ad Deadline: Friday, February 22
Bonus Distribution: The Association of 
Corporate Contributions Professionals, 
Annual Conference; Nonprofit Technology 
Network (NTEN), Nonprofit Technology 
Conference 2019; Association of Fundraising 
Professionals, International Fundraising 
Conference 2019

April
The United States of Capital 
Campaigns
Job Ad Deadline: March 22
Bonus Distribution: Nonprofit HR, Nonprofit 
Talent & Culture Summit; Council on 
Foundations, 2019 National Conference

May
Giving Days Grow Up
Job Ad Deadline: Friday, April 19
Bonus Distribution: Association of Donor 
Relations Professionals, 15th Annual 
Conference on Philanthropy; Engage for 
Good 2019; Council for Advancement and 
Support of Education, Annual Conference for 
Corporate & Foundations Relations Officers; 
National Capital Gift Planning Council, 
Planned Giving Days 2019

June
Giving Pledge Report Card
Job Ad Deadline: Friday, May 24
Bonus Distribution: CLASSY Collaborative; 
MCON 2018; Association of Fundraising 
Professionals New York Chapter, Fundraising 
Day in New York

July 
What Diversity in Leadership Means
Job Ad Deadline: Friday, June 21
Bonus Distribution: Council for Advancement 
and Support of Education, Summit for 
Advancement Leaders; American Marketing 
Association, 2019 Nonprofit Marketing 
Conference; AFP D.C. Chapter & DMA of 
Washington, Bridge to Integrated Marketing 
& Fundraising Conference; Association of 
Professional Researchers for Advancement, 
Prospect Development 2019: APRA’s Annual 
Conference

August 
Why Fundraisers Leave
Job Ad Deadline, Friday, July 26
Bonus Distribution: Direct Marketing 
Association, Chicago Nonprofit Conference

September 
Mavericks
Job ad deadline: Friday, August 23 
Bonus Distribution: AFP Chicago Chapter 
Development Day Chicago

October 
How Nonprofits Could Do Better By 
Their Workers 
Job Ad Deadline: Friday, September 20
Bonus Distribution: National Association of 
Charitable Gift Planners, National Conference 
on Philanthropic Planning 2019; Council 
for Advancement and Support of Education, 
Conference for Community College 
Advancement 2019

November  
America's Favorite Charities 
Job Ad Deadline: Friday, October 25
Bonus Distribution: Grant Professionals 
Association, Annual National Conference; 
AFP D.C. Metro Chapter, National Capital 
Philanthropy Day; Independent Sector, 
Annual Conference

December
How America’s Wealthy Give
Job Ad Deadline: Friday, November 22
Bonus Distribution: N/A

* Topics may change based on editorial direction.
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Good Returns
A decadelong push has urged foundations to devote  

a bigger slice of their endowments to impact investing. 

But most big grant makers still aren’t biting.

SEE FOUNDATIONS 

SQUIRM
A disability advocate’s

dogged mission  18

JEFF BEZOS’S  

PET CHARITY
Why it earns  

his backing  25

GOLDEN HARVEST

A rural philanthropy 

taps the transfer  

of wealth  28
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WE DID IT!
How a charity’s fast  
success will put it 
out of business  26

RECESSION  
IN 2019? 

What’s ahead and 
how to prepare  33

THE MILLENNIALS 
ARE COMING

Young donors are 
primed to give  39

The Futurists
PHILANTHROPY 50 
2018’S BIGGEST DONORS
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BIG TENT 
Muslim activist 

unites the poor to 

fight for rights  22

BLIND SPOTS 
How nonprofits 

unwittingly  
further racism  34

HOW NOT TO GET 
A GRANT

Sexism puts off  

a woman donor  55

Your New Assistant?
How artificial intelligence could make fundraising easier
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HOW MUCH GOOD
Aid group uses  
data to size up  

its relief efforts  20

A RECKONING
Activists want  
foundations to  
cede power  26

GIVING IMPULSE
Heirs to a fortune 
keep philanthropy 

alive  32

BIGGER, BETTER, BOLDER
New ways to keep a drive fresh — for fundraisers  
and for donors — even when it goes on for years.

PLUS, HOW TO RECRUIT AND KEEP STAFF FOR THE LONG HAUL
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®

PHILANTHROPY 
VS. DEMOCRACY
A city replaces 

taxes with gifts  20

$60 MILLION 
MAKEOVER

Big bets fuel one 
group’s change  29

A FOUNDATION’S 
PLEA 

Use market gains to 
help the nation  39

Online Fundraising 

15 appeals, 
campaigns,  
and innovations  
setting the pace.

THAT  
WORKS

OPIOID PAIN
A grieving father 
and a foundation 
say ‘enough’  18

UNLIKELY STORIES
How Sloan is helping 
use arts to explain 

science  32

MONEY TALKS 
Views from a 

nonpro� t leader and 
a grant maker  36
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Fewer Americans are giving to charity today. 
Where will the money come from tomorrow?

THE DISAPPEARING DONOR

 the chronicle of 

July 2018   $7
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$1 BILLION TO GO

A foundation’s 
race to give it 

all away  18

GIVING FORECAST

Why 2018 isn’t 
likely to top 

2017’s record  22

CAN PUERTO 

RICO RECOVER?

A philanthropic plan 

takes shape  36

The promise and peril 

of arti� cial intelligence

in the nonpro� t world

Algorithms 
for Good?

Fundraising 

in the Age 

of Automation
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CASH FLOWS
Pay at some small 

foundations  
exceeds grants  18

ARTS PATRON 2.0
A tech couple’s 

unusual big bet on 
culture  24

NOT SOME  
‘DUSTY ATTIC’

The Smithsonian’s 
$2 billion haul  28

What’s Your Next Career Move?
Fundraisers share the rules for happiness 

and success in a profession that’s still growing up.
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BILLIONS  
SQUANDERED Inside foundation 
investing  18

A WOMAN IN THE WHITE HOUSE?  A charity lays the groundwork  22

FACEBOOK’S  
GOODIE BAG

Birthday fundraising tool pays off  34

Company Ties

Keefe Harrison’s Recycling Partnership gets 85%  of revenue from companies.

Businesses want to be seen as supporting nonprofit causes.  
Here’s how charities can help — and benefit.
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THINK AHEAD
Prioritized planned 
giving in the 1980s 
pays off today  24

CHARITY REBOOT
Group breathes 

new life into stalled 
fundraising idea  30

TOO PALE, MALE, 
AND STALE

Fundraising stuck in 
a bygone era  42

Philanthropy’s New Citizens
The in� uence of immigrants on giving is obvious — when you look.   

FUNDRAISING 
FREEBIE

Soros tool has 
skeptics  32

PICTURE THIS
Sierra Club attracts 
more Latino donors 
through photos  38  

HEARTLAND HELP
Philanthropy 

scholar gives rural 
groups a boost  26  
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America’s

Charities
Favorite

�2018

THE 100 GROUPS THAT RAISE THE MOST CASH

 the chronicle of December 2018   $7PHILANTHROPY
®

DIGITAL GOLD?
Inside the mysteries 
of cryptocurrency 

and fundraising  24

BATTLING HATE 
How one group is 
taking on today’s 
tough fights  30 

 ENOUGH!
Foundations warn 
of Trump threats  
to democracy  40

Cities 
Where PHILANTHROPY 

MATTERS



Print Specs
Print job ad deadlines are 5 p.m. Eastern time, unless otherwise noted. We do not hold 
space—all materials, including artwork, must be submitted by the deadline date. Online job 
ads received by 4 p.m. Eastern time are posted to Philanthropy.com/jobs the same day.  Ads 
received after 4 p.m. will be posted the following business day. 

Materials Specifications
The Chronicle is printed by non-heatset 
process in tabloid format on 50-lb. 
premium groundwood paper.

» �Method of binding:  
Folded, not stitched

�» �Publication trim size:  
11¼" wide, 15" deep  
(289x381mm)  
Six columns per page. 

» �Type-page size:  
10¼" wide, 13½" deep.  
(260x343mm) 

�» �Column widths:  
Two columns, 3.375" (86mm).  
Three columns, 5" (127mm).  
Four columns, 6.75" (171mm). 
Five columns, 8.5" (216mm).  
Six columns, 10.25" (260mm). 

» �Depth of column:  
13½ inches (343mm).

» �Minimum Type Size  
8 points.

» �Acceptable materials: The Chronicle 
accepts black-and-white and four-
color camera-ready materials in high 
resolution PDF format. If you are 
unable to submit your black-and-white 
ad in electronic format, subject to the 
specifications below, we can typeset 
your ad at no additional charge. We do 
not offer typesetting services for four-
color ads.

» �Press gain: Our expected press gain of 
20% should be taken into consideration 
when preparing both black-and-white 
and four-color materials.

» �Color: Color ads must be four-color 
process only. No PMS or RGB colors 
can be used. The maximum color 
density is 240.

» �Type: We recommend using at least 
8-point sans-serif type when reversing 
type out of one color and at least 
10-point when reversing out of four-
color. When using color type, we 
recommend using no more than two 
colors and at least 12.5-point sans-serif 
type (bold or medium-weight).

Digital Ad Submissions
» �File formats: PDF files (Adobe Acrobat, 

high-resolution press quality). The 
document must be set to the ad size. 

» �Images: Halftone images should be 300 
dpi and line art images should be 600-
1200 dpi. Prepare color images as CMYK.

» �Fonts: PDFs that contain OpenType or 
Adobe Type 1 fonts are acceptable. We 
cannot accept PDFs that contain TruType 
fonts, and reserve the right to substitute 
our fonts in files that contain TruType fonts.

» �Color-correcting: The Chronicle will 
not color correct digital ads without 
authorization. We will, however, use our 
internal settings, which are optimized 
for newspaper printing, when processing 
digital ads.

» �Method of delivery: Digital ads  
may be submitted via e-mail to  
careers@chronicle.com. For instructions 
on sending ads via FTP, send an  
e-mail to careers@chronicle.com or  
call (202) 466-1050.




